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C O R E   V A L U E S
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S A F E   H A R B O U R

This presentation has been prepared by CL Educate Limited (the “Company”) solely for information purposes without any regard to any specific 
objectives, financial situations or information needs of any particular person. This presentation and its contents are confidential and should not be 
copied, distributed, disseminated, published or reproduced, in whole or part, or disclosed by recipients directly or indirectly to any other person. Data 
and comments contained in the presentation are basis what the Company believes are a reasonable representation of its businesses. The numbers 
represented at certain places are management estimations carried out on the basis assumption taken regarding the nature of business. By accessing 
this presentation, the person acknowledges and agrees that the information contained herein is not a substitute for their independent investigation, 
analysis, and judgment. The person should consult their own financial, legal, tax, and other advisors before making any investment decisions based 
on the information presented.

Certain statements in this document may be forward-looking statements. Such forward-looking statements are subject to certain risks and 
uncertainties like regulatory changes, local political or economic developments, and many other factors that could cause our actual results to differ 
materially from those contemplated by the relevant forward-looking statements.

CL Educate Ltd. will not be in any way responsible for any action taken based on such data or comments or statements and undertakes no obligation 
to publicly update these data or comments or forward-looking statements to reflect subsequent events or circumstances.
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C A R E E R   L A U N C H E R  - T R U S T E D  P A N   I N D I A   O M N I C H A N N E L   T E S T   P R E P   B R A N D

▪ Present in the verticals of:

▪ Test preparation and admission consulting
▪ Content Monetization: Publishing of competitive books
▪ Platform Monetization: Integrated Solutions to Educational Institutions & Universities

▪ Established dominance in Aptitude segments of MBA, Law & IPM

▪ CUET & Study Abroad added as verticals in FY23.

▪ Proprietary content, complemented by experienced faculty members & trainers

▪ International presence predominantly in the Middle East at present

175

Centers

35%+

Market Share: 
MBA & Law  

650K+

Books Sold

400+

Institutional
Clients

5+

Locations in UAE

1996

Incorporation -  
Career Launcher
(EdTech Division)

2004

Acquisition
LST

2008 2011

Acquisition
GK Publication

(EdTech - Publishing)

2017

IPO
Listing: 

NSE,BSE

Launch : Student 
Mobility (India) aspiration.ai

2022

Launch: Student Mobility 
(International)

2019

CUET Launch

Key 
Milestones 2002

Launch: Dubai

2022

Merger
CL + 5 Wholly

Owned Subsidiaries

9

Locations in 
Asia + Africa
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T E S T   P R E P :   K E Y   O F F E R I N G S   A N D   W A Y   F O R W A R D

Course : MBA | TAM : 3.3 Lacs | Launch : 1996 |

| Market Share : 30-35% |

Expansion Plan:
✓ Market share expansion
✓ State level exams: MHCET, SNAP, XAT

Course : Law | TAM : 60K | Launch : 2004 |

| Market Share : 35-40% |

Expansion Plan:
✓ FY24 CLAT+AILET Registrations:60K; 
✓ Law as career is gaining acceptance and 

momentum. 
✓ Expected to reach 100K registrations with 

change in exam cycle

Course : CUET (UG) | TAM : 14 Lacs | Launch : 2022 |

| Market Share : New Exam |

Expansion Plan:
✓ Brand New Market; Expected to be GaoKao (China) 

of India
✓ 17 Lakh+ Students registered
✓ Expected registrations: 70 Lakh in next 3-5 years
✓ Add 100+ physical centers dedicated towards CUET 

+ board exam coaching

Classroom Teaching

Online Teaching

Test Series

Admission Consultancy

Course : Student Mobility | Launch : 2022 |

| Market Share : New Product |

Expansion Plan:
✓ New Market
✓ 6 Million Students studying in non-native countries
✓ Markets: India to Anywhere & Anywhere to 

Anywhere
✓ Focus: Network Expansion, Consulting growth

5



K E S T O N E  –  S O L V I N G  E X P E R I E N T I A L  B U S I N E S S   &   M A R K E T I N G   P R O B L E M S   G L O B A L L Y

▪ Global offices – India, USA, Singapore, Indonesia  & UAE

▪ Services offered:

✓ Event Management (Physical) & Virtual Events Platform

✓ Digital & MarComm Services

✓ Customized Engagement Programs (CEP)

✓ Transitioning Biz to Metaverse

Esteemed 
Clients

Incorporation -  
CL Educate

Kestone
Metaverse

1996 2008

Acquisition
Kestone

2017

IPO
Listing: 

NSE,BSE

2016

Launch: 
Kestone 

Singapore

2018

Launch: 
Kestone US

2020

Virtual Events
Platform

20222022

Merger
CL + 5 Wholly

Owned 
Subsidiaries

VEP

Key 
Milestones 2023

Kestone
Indonesia

900+
Days of Events

50+
Days of Events

50+
Days of Events

6



A G E N D A

F I N A N C E  U P D A T E S 

B U S I N E S S   U P D A T E S
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H1 FY2025 – F I N A N C I A L   H I G H L I G H T S

EdTech MarTech

H1 FY25H1 FY24

196186

78

118

64

122

T O T A L   R E V E N U E

5%

H1 FY25H1 FY24

19.315.6

5.7

13.6

5.5

10.1

O P E R A T I N G    E B I T D A

24%

✓ Test Preparation Summary: MBA market expanding – Enrolments also up 19%. 

✓ Platform & Publishing Performance: Revenue grew by 19%; 

✓ Margin Expansion: Margins improved significantly, up 79%.

E D T E C H

M A R T E C H

All figures in Rs. Cr

✓ Revenue Growth: Topline increased by 21% to Rs. 78 Cr (from Rs. 64 Cr). 

✓ EBITDA: Up by 7% to Rs. 7.3 Cr (from Rs. 6.8 Cr). 

✓ India Market: Strong recovery with 26 new clients, resulting in a 14% increase in H1 revenue.

✓ International Performance: Continued strong growth, with revenue up 32% to Rs. 22.4 Cr (compared to Rs. 17.0 Cr LY).

H1 FY25H1 FY24

C A S H   &   B O R R O W I N G S

108.4

16.9

99.1

24.8

10.0

Borrowings Gross Cash

Buyback
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E D T E C H  -   T E S T   P R E P A R A T I O N

Business Highlights

✓ MBA Enrolment nos. showing a positive trend: up 19% in H1FY25 as 
compared to LY same period

✓ Greater demand for 2-year program amongst law aspirants resulting in 
higher average pricing.

✓ 16 new partner signups during H1 including international location - Sharjah 
✓ Strong pipeline for remaining quarters as well

✓ Planning reintroduction of CSAT program as exams importance returns to 
2010-2015 levels
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E D T E C H  -   P L A T F O R M   M O N E T I Z A T I O N

Business Highlights

✓ Platform Monetization revenue up by 19%
✓ New Clients added : 30

✓ Average ticket size increasing with greater inventory paying off.

✓ CAF on a roll with MICA, IMI, Symbiosis, FORE and others added 
as new clients

✓ Video Asset monetization has kicked off
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E D T E C H  -   P U B L I S H I N G

Business Highlights

✓ Publishing revenue grew by 19%

✓ Total books sold increased by 28% (3.86 Lacs vs 3 Lacs)

✓ GATE books showing positive trajectory as compared to last 
year.

✓ Govt exams back in focus with RRB as front runner.
✓ CAT & CLAT books gaining popularity amongst exam takers.

✓ Galaxy Physics new edition launch to further increase the sales
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H1 FY25 – H I G H L I G H T S

H1 FY25H1 FY24

79.267

T O T A L   R E V E N U E

H1 FY25H1 FY24

7.36.8

E B I T D A

19%

7%

17.0

49.8

Key Highlights:

✓ 33 new clients onboarded (India: 26 & international: 7)

✓ India revenue @ Rs. 56.8 Cr (LY: Rs.49.8 Cr)
✓ Added National Sales head for new Biz development

✓ International revenue @ Rs. 22.4 Cr (LY: Rs. 17 Cr)

✓ Singapore Biz continues impressive growth
✓ Indonesia events biz order book growing steadily
✓ US new customer acquisition picking up pace

All figures in Rs. Cr

India

International

22.4

56.8
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N S E I T  D E X   A C Q U I S I T I O N
    U P D A T E
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D E X  –  A C Q U I S I T I O N   U P D A T E
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Legal & Financial due diligence 
have been completed.

D U E   D I L I G E N C E
Final Offer – Rs 230 Cr + 75 Cr

R E V I S E D   O F F E R 

B O A R D    A P P R O V A L S
Partners finalized

F U N D I N G   P A R T N E R
Drawing up of final legal documents in 

process

D O C U M E N T A T I O N
Next 4 Weeks

T A K E O V E R

N E G O T I A T I O N
Negotiations complete 

CL Board & NSE Investment 
Committee approved the Binding offer



18U T S A V

K E S T O N E  –  S O L V I N G  E X P E R I E N T I A L  B U S I N E S S   &   M A R K E T I N G   P R O B L E M S   G L O B A L L Y

• Global offices – India, USA, Singapore, Indonesia  & UAE

• Services offered:

• Event Management (Physical) & Virtual Events Platform

• Digital & MarComm Services

• Customized Engagement Programs (CEP)

• Transitioning Biz to Metaverse

• Luxury Wedding & Social Events

3+
Events Per Day

150+
Paid Clients

9 Countries
Campaigns 

executed across

30,336
CXOs Invited

389,000
Mobile App 

Installs Generated

250,000+
Attendees Hosted



L U X U R Y   W E D D I N G S   

&   S O C I A L   E V E N T S 

U T S A V
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A    $130 Bn    O P P O R T U N I T Y
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L U X U R Y   W E D D I N G S   A N D   S O C I A L   E V E N T S
U T S A V



T H E   L U X U R Y   W E D D I N G   M A R K E T 
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Driven by the country's love for grand celebrations and an increasing number of affluent families

H N I   W E D D I N G S N R I   W E D D I N G S

Rs. 3 Cr – Rs. 10 Cr per wedding
(About USD 120k – USD 1.2 Mn)

Rs. 1.5 Lacs – Rs. 3 Lacs per guest
(About USD 1,200 – USD 3,600)

Growing demand for 
Exclusivity & Personalization

India: Udaipur, Jaipur, Jodhpur & Goa
Global: Dubai, Italy, Thailand & Greece

Current Players
U T S A V (Global)



O U R   V I S I O N
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Exclusive, Bespoke, Extraordinary

Not just a wedding 

but an unforgettable experience.

Asset Light

Every design is unique and exclusive.

A blend of 

Culture, Luxury, and Exclusivity

Personalization 

Weddings built around the bride, groom, and 

family identity

At 1% market share in 3-5 Years

Launch Event
15th Dec: Mumbai, Delhi & Bangalore

First-Wedding-Project
Jan 07, 2025: JaipurU T S A V
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T H A N K   Y O U   !

G E T   I N   T O U C H !

A R J U N  W A D W A

Chief Financial Officer

+91 98116 17289 arjun.wadhwa@careerlauncher.com

A M I T   K A N A B A R

Sr. Manager – Finance & Investor Relations

+91 88009 76683 amit.kanabar@careerlauncher.com

A J A Y   J I N D A L  - W I S D O M S M I T H   I R

ajay@wisdomsmith.com

M U T H U K U M A R  - W I S D O M S M I T H   I R

muthukumar@wisdomsmith.com
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