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Safe Harbour

This presentation has been prepared by CL Educate Limited (the “Company”) solely for information purposes without
any regard to any specific objectives, financial situations or information needs of any particular person. This
presentation and its contents are confidential and should not be copied, distributed, disseminated, published or
reproduced, in whole or part, or disclosed by recipients directly or indirectly to any other person. Data and comments
contained in the presentation are basis what the Company believes are a reasonable representation of its businesses.

Certain statements in this document may be forward-looking statements. Such forward-looking statements are
subject to certain risks and uncertainties like regulatory changes, local political or economic developments, and many
other factors that could cause our actual results to differ materially from those contemplated by the relevant forward-
looking statements.

CL Educate Ltd. will not be in any way responsible for any action taken based on such data or comments or statements
and undertakes no obligation to publicly update these data or comments or forward-looking statements to reflect
subsequent events or circumstances.
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Macro View
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Robust growth in the Indian Education industry

@

CAGR: ~14%
5th Largest Economy (GDP) — USD 3.5 Tn 117 Bn » 225 Bn

India has ~ 43%* of
its population in the
‘Education class’
———— thereby creating a
large addressable
market for the
education industry

®
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Projected GDP Growth Rate — FY23
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Largest Youth Population: 5-24 Years
Consumer Spend - Education

3292
2494
1923 / 4.27%
. 3.92%
3.69%
Service Sector Contribution — GVA
2014 2016 2018

Education spend per capita ==@==% of per capita consumer spend
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Global Events Industry — USD 1553 Bn (2028)
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Virtual Events Industry — USD 443 Bn (2028)
CAGR: 21.4%
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Digital Marketing Spend: 75% of Ad Spend m
U
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Metaverse Size: USD 1528 Bn (2029)
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%.O% EdTech

Enable individuals to realize their potential
and make their career dreams come true
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Solving experiential business &
marketing problems globally




Brief Overview




Brief Overview ~ 2

~ 2 Career Business Overview
" Launcher

= |ncorporatedin 1996, CL Educate is a leading player in the Indian EdTech & MarTech segment

= Verticals: 1,000+
° 170+ = EdTech - Test Preparation, Platform & Content Monetization Days of Events
Centers = MarTech— Virtual / Physical Events, MarCom, CEP & Transitioning Biz to Metaverse
= EdTech: @
0 = Presence across 90+ cities in India; International Presence: UAE
§$‘ 35%+ = Strong phygital business across PG and UG segments 900+
b Ml\;gf:;sfg‘:/e: = Publisher of physical & digital test-prep books for various competitive & job exams in India Days of Events

= Proprietary content, complemented by experienced faculty members & trainers
= Provides Student Mobility Services to Students / Educational Institutions in India & Abroad

600K+ = MarTech
g Competitive Exams = Global offices — India, USA, Singapore, Mauritius, Indonesia & UAE
Books Sold = (Clients — Across the globe; Marquee list includes — Amazon, Dell, Google, Microsoft, CISCO, etc. 50+
= Services offered: Days of Events
= Event Management (Physical) & Virtual Events Platform
ﬁ 140+ = Digital & MarCom Services

= Customized Engagement Programs (CEP)

Institutional Clients e . X
= Transitioning Biz to Metaverse

i SYIUOIAl 8T 15€7 — dIA SUOISI))

50+
Days of Events

Acquisition 3\
Launch:  GK Publication
Acquisition EdTech - (EdTech -
Key LST& ARC Institutional  Ppublishing) Share Split  Buyback \ S
Company Aspiration.ai VEP :
Milestones ® ® ® ® ® ® ® ® ® ® ® ® ®
1996 2004 2008 2011 2016 2017 2018 2019 2020 2021 2022 2022 2023
Incorporation - Acquisition Launch: IPO Launch: Virtual Merger Kestone Launch:
Career Launcher Kestone Kestone Listing:  Kestone Events CL+5Wholly Metaverse Kestone
(EdTech Division) (MarTech Division) Singapore  NSE,BSE us Platform Owned Indonesia

Subsidiaries
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Test Preparation: Key Offerings & way forward < CL

edveca
Course & Delivery Way forward

MBA 1996 « Expansion:
(TAM:25L) = oo . *  Market Share expansion
m :' 30-35% ! + State level exams: MHCET, SNAP, XAT
111 -E o i Market Share |

* Pre-COVID: 70 Cr Billing; Expansion plans to 100 Cr by FY24

LAW 2004 . . :
Expansion: Market size expansion
(TAM: 70 K) ST T T TS \
o (O=F . 35-40% ! - FY23 CLAT+AILET Registrations: 71K;
ssee _5 . Market Share : * Law as career is gaining acceptance and momentum.
\

------------ ’ » Expected to reach 100K registrations with change in exam cycle
* Pre-COVID: 63 Cr Billing; Expansion plans to 100 Cr by FY24

New Growth Drivers

2022
CUET (UG) ___________ + Expansion: Brand New Market; Expected to be GaoKao (China) of India
(TAM: 14 ) .' : e Stud ;
. . ! 1 e 17 Lakh+ Students registere
qﬂ : New Exam X + Expected registrations: 70 Lakh in next 3-5 years W P
2222 =t — Semmmm e ’ * Add 100+ physical centers dedicated towards CUET + board exam coaching l”"l s
-
2022 » Expansion: New Market
Student Mobility (CTTTTTTTITIT )
X X * 6 Million Students studying in non-native countries
| New Product ! * Markets: India to Anywhere & Anywhere to Anywhere
N oo - . » Focus: Network Expansion, Consulting growth

cﬁﬂ Classroom Online '
2see feaching A teaching _é Test Series



Aspiration.ai — Pure Play EdTech Platform
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Al-Based Doc Checking , 0
For scholarships offered basis i

academic criteria, Al-based doc Smart eKYC Onboarding
Manual process now

entirely driven through Al

verifier

Product Recommender
Student profile, requirements
based smart product/variant
mapping — reduced refunds etc.

Al, ML and DS at work
Pre-Enrolment

Amazon Alexa Skills
Language agnostic, first

Student Profile-based Profilizer /
Al-based nudges and suggestion

on website for persona-based ,- ------- of its kind exam W04 Live Multiscreen Video mock test or actual exam
banners, blog posts i--k_--.: preparation bot E HE Over a million minutes performance
i of live an recorded
Web Content Adaptive Weekly Targets

Recommendations
Al-based nudges and suggestion
on website for persona-based
banners, blog posts

Academic goal target setting
through an Al-based widget basis
student weekly performance

College Predictor
Accurate prediction of which
college will shortlist a student.
Saving lakhs in form fee

&

Al-Bot Interview Practice
Mock interviews conducted
through Al-bot allowing scale
and accurate behaviour
feedback

7t

Percentile/Rank Predictor
Predicts students rank basis

Al, ML and DS at work
Post-Enrolment

video delivered




EdTech — Today is Omni e L:

Physical Digital

,.(m{_{; Distribution is the magic sauce
\ CL in every district, every town (~5km)

A RN
Sy
S
S
-]
- =

.

7&’.‘-" $00 distribution points in 36 months
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What We Do

The business problems we aim to solve

Business Verticals
Under Integrated Sales & Marketing

We're here to help you sell more
and sell it better.

Digital Service

cewight © Kestore JOJ 1

>

Premium Services

Virtual E-Platform « Experiential Marketing

Digital Marketing * Managed Manpower Services

Tele-Marketing

Marketing Communication



Qur Integrated Services

Manpower
Services

Secondary Sales
Management

Product Training
Mobile App

Event

Management

Product Launch

Digital

Marketing

Lead Generation
Campaigns

Product Branding

Dealer Meet

Channel Loyalty
Programs

Channel Engagement

Corporate Branding

Sales Training

Retail Sales Management
(IsD)

Corporate Training

Mobile App Workshops

Sales Conference Seminars

Tele-Marketing
Services

Web Application
Development

Online Event Management
Web App

Channel Marketing
Communication

AV Production

Enterprise Sales
Management

Activation/Consumer Promotion

Consumer Promo Offer
Management

Social Media Marketing

Content Marketing

-
n~

Training

Services

Marcom
Services

Z
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20000+

Hours of
Content

Kestone
Virtual Event Platform

Days in Singapore

1.2mn+

L india_ Social Media Unique Visitors

(] mpressions
EXCELLENCE = 900+ o
AT A GLANCE

More Power to Your Events o

= = nig

: Booth Visits Key |ndustl'ies
Served

Business
numbers:

Infrastructure

Education &

3D 0 - LSD 1 9rn
USD 0-USD 1.2r Research

in 11months

Catered to Some of the
Leading Global Brands

>
CardinalHealth e

TATA STEEL ADITYA BIRLA GROUP

BRITANNIA ﬁuc;syy © SUN
iz PHARMA

AON  edcost ¥ I

chwaDa g rosTLs &% Microsoft

CANADA



Top 10 Platforms Globally RE L:

[ Jxestone

VIRTUAL EVENTS

MARKET REPORT == Microsoft VFAIRS onom

itive Analysis of Global
Virtual Event Platforms

Credits
= E

GRAND VIEW RESEARCH

I AVAYA
CISCO

It is an honor to have Kestone Virtual

Event Platform featured alongside top
global brands including Microsoft,

6Connex, VFairs and Cisco in this latest
report on Virtual Events Market by Cvent [‘{EUNNEX [ ] K E S T O N E

Grand View Research.

https://www.grandviewresearch.com/industry-analysis/virtual-events-market/toc



https://www.grandviewresearch.com/industry-analysis/virtual-events-market/toc

Kestone Metaverse .
)

AUDITORIUM 7
ot g@ &) |

- Nt (= ——
3D Environment 360 degree experience

Hi, Xoxoxo Xooawo

Ses0ooe

Se0o CRCROIL AN o000

Seeto | leee

= = 0o L lsinete Ceotol il seere
Interactive Product | ! ‘

= T B ‘ Meke }E" Real
. X % )ESIGN
= A
Multilingual

Personalized Service Two-Way communication . » L i e N Ay
S R S Y o :
00

Ecommerce Al Bot & Analytics Social Media

=

Cl VL_I E
<J=C>
Custom Branding Consumer Surveys Subscription Model

2]

Immersive Experience even in
low internet environment

Exhibitors Networking Centre
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!EXPERT §

NAPSER |
e ‘- x mnah Click on the Auditorium to enter the session
-

'AUDITORIUM / SALLE

TATASTEEL [ k ]
EXPLORE DEEP DIVE
AGILE & INTO
SUSTAINABLE . 3 | CONDITION
ADVANCES i H 3 ¥ MONITORING

Y Y
" Corporate i | | l””l W
i * Microsoft * SunPharma i i + Science Expo i
i * Frost & Sullivan * Nutanix i i « Women Leadership Conference i
i * DellEMC i i * Multilingual Doctor’s Conference i
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Improving Financials & Value Creation

~ -

Improving Financials &
Profitability

(;lj’ Accelerated Earnings growth

’f@ Improved Cash Position

| ﬂ Net Debt Free Com
M pany
v

"GN

——

Shareholder Value Creation

Bonus (2022)

10 Cr: Buyback (2022)

Merger (2022)

Stock Split (2021)
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Financial Annexures: 3 Year Abridged Snapshot 22 C
\\ edvea
Balance Sheet Mar 21 Mar 22 Mar 23 Profit & Loss Mar 21 Mar 22 Mar 23
Non-Current Assets Income
Fixed Assets 6,860 5.100 6,538 Revenue froTn Operations 18,231 20,917 29,131
Total Operating Expenses 19,267 18,868 26,564
Other Non-Current Assets 6,321 5,638 9,971 Operating EBITDA (1,036) 2,049 2,568
Total Non-C t Asset: 13,181 10,739 16,509 Other Income 960 870 640
otat Non-Current Assets ’ ’ ’ Operating EBITDA + O.1. (77) 2,920 3,208
Current Assets Finance Cost &
- A o 1,398 1,159 1,277
Inventories 1,448 1,417 1,216 Depreciation & Amortization
Trade Receivables 5,248 4,995 6,963 Profit Before T
rofit Before Tax
Cash & Bank + Investments 6,818 6,090 6,367 (After Equity Accounted Investee) (1,480) 1,723 1,891
Other Current Assets 5,003 6,278 4,905 Exceptional Items - - (16)
Total Current Assets 18,516 18,780 19,451 Tax (203) 343 (379)
Assets Held for Sale 3,469 5,260 1,523 | Profit After Tax (1,276) 1,380 2,254
Total Assets 35,167 34,778 37,283 Total Comprehensive Income (1,216) 1,458 2,456
Equity
Equity Share Capital 1,417 1,417 2,753
Other Equity 23,282 24,748 24,724
Total Equity 24,698 26,164 27,477
Non-Controlling Interest 13 (1) 1 Cash Flow Mar 21 Mar 22 Mar 23
Non-Current Liabilities
: Cash F_low generated from 2,191 2,679 3,136
Borrowings 567 292 70 Operations
Other Non-Current Liabilities 853 1,047 1,087 Cash flow from Operating 2,615 3,339 2,431)) T Y
Activities (After Tax) 3
s hclzas W (]
Total Non-Current Liabilities 1,420 1,339 1,157 Cash Flow from Investing (562) (65) X
Current Liabilities Activities
Borrowings 3,723 1,405 975 :ca'c?\:tf(lezw from Financing (1,687) (3,480)
Trade Payables 2,480 2,845 4,040
- Net Increase/(decrease) in Cash 566 (206)
Other Current Liabilities 2,833 3,026 3,633 & Cash Equivalents
Total Current Liabilities 9,036 7,276 8,648
Total Equity & Liabilities 35,167 34,778 37,283
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Get in Touch !

| Arjun Wadhwa
Chlef Financial Officer
I
| CL Educate Ltd.
I Call: +91-98116 17289
: E-mail: investors@careerlauncher.com
! arjun.wadhwa@careerlauncher.com

n
S\

: Amit Kanabar
1 Sr Manager - Finance & Strategy

|

: CL Educate Ltd.

: Call: +91-88009 76683
1 E-mail: investors@careerlauncher.com

: amit.kanabar@careerlauncher.com

| WISDOM IR

1

|

: Ajay Jindal: ajay@wisdomsmith.com

: Muthu Kumar: muthukumar@wisdomsmith.com



mailto:investors@careerlauncher.com
mailto:arjun.wadhwa@careerlauncher.com
mailto:investors@careerlauncher.com
mailto:arjun.wadhwa@careerlauncher.com
https://t.me/+bkPIveVi-PAyOTk1
mailto:ajay@wisdomsmith.com
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